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Three Questions

1. What are the factors determining the limits to 

economic development?

2. What determines the real value of money?

3. What is the optimal distribution of social power and 

how can it be achieved?
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Economy as a Social Organization

• Modern economy is a social institution founded on an ever-
expanding organization of human relationships. 

• Social institutions are created to serve society. Like democracy, 
the value of economy depends on the guiding values and 
principles on which is its founded

• Its social purpose is to maximize the economic security, welfare 
and well-being of all its citizens which is essential to achieve 
and maintain peace, social stability, sustainable prosperity, 
human dignity and the fullest realization of human potentials 
for individuals, societies and humanity as a whole. 
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Mixed Signals 

• Persistent Poverty
• Rising Unemployment
• Widening Inequality
• Global Savings Glut 
• Global Casino
• Financial Instability 
• Rising Forex Reserves
• Negative Interest Rates
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The Paradox

Unmet Needs Underutilized Resources

1.75 billion (25%) living in 

multidimensional poverty

Global financial assets of $250 trillion, 

from $12 trillion in 1980

Food, clothes, housing for 3 billion 

people living on < $2.50 a day

Global excess production capacity 

& life-saving technologies

Need for education, medical care, 

social services, environment 

200M unemployment globally. 

1-2 billion under-employed

Growing shortage of natural 

resources

Methods to raise energy & resource 

productivity & reduce waste
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Market as a Social Institution
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Characteristics of Market

• A networking system designed to organize human relationships 
for effective communication and exchange in space and time

• A subset of society functioning in a complex political, legal, 
educational, scientific, technological, psychological, cultural and 
physical eco-system

• A social process that generates, releases, directs, organizes & 
transforms human energies into power for accomplishment

• The power of the market is one expression and inseparable 
element of the overall power of society to accomplish social goals
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Implications of a Social View of Market

• Governed by human choice and social values, not immutable 
laws of Nature 

• Promotes ‘efficiency’ as defined in narrow economic terms 
rather than broad social terms

• Promotes universal values of individual freedom, self-reliance, 
innovation and creativity as a counterpart to democracy

• Fosters competition, conflict, inequality, social insecurity, 
ecological imbalances & individualism
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Assessment of the Market

• Source of generation of wealth and rising living standards along 
with democracy, education, S&T, and other social organizations

• Thrives on mindless consumption and ecological destruction

• Without regulation, market is morally indiscriminate, prone to 
short-term results, unhealthy imbalances, irrational exuberance, 
cancerous growths & black holes

• Its functioning is the result of the exercise of social power rather 
than fundamental laws of economy

No reason to conclude the present form of market is optimal
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Money as a Social Institution
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Social Characteristics of Money

• Money is a social organization for networking similar to 
language and the Internet

• It has no inherent value outside of a social context

• It is a subtle power with the capacity for multiplication 
and self-multiplication, the way information and 
knowledge can multiply

• It is a form of social power intimately linked to other 
forms of power
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Money as Symbol

• For products, services, technologies, physical and intellectual 
property companies, other forms of capital 

• For the economic capacities of the nation that issues it – its 
natural, human & technological resources, the integrity of its 
political institutions, capacity for self-defense, quality of 
educational system, aptitude for innovation, legal protection of 
property and human rights, cultural values related to freedom, 
integrity and hard work

• For all forms of social power with which it is interconvertible

Its power derives from trust and public confidence
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Human Value of Currency

• The value of money lies in its role as a catalyst to facilitate, 
accelerate and maximize the harnessing of all available 
resources for the betterment of humanity

• The real value of money should reflect how effectively it serves 
it promotes security, welfare and well-being of people

• A monetary system that benefits a few is no better or fairer than 
a political system that concentrates power in an authoritarian 
elite

Money is a symbol of the value of human life and individuality
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Social Power

• Society is an infinite intangible reservoir of human energies, 
knowledge, resources and opportunities. 

• Social power is the capacity of the society to fulfill aspirations 
and accomplish objectives 
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Forms of Social Power

•Self-defense and protection
•Governance
•Rule of Law
•Transportation & Communication
•Production & Distribution
•Exchange
•Research & Development
•Education & Training
•Recreation & Entertainment 

All forms of social power are interconvertible
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Social Potential & Actual Power

• Social potential is converted into social power by the generation 
and channeling of human energies through social structures 

• The social potential far exceeds the actual power generated

• The more equitable the distribution, the greater the power

• Social power expresses as the quantum of power individuals can 
draw from the society supported by formal rights, laws, rules, 
social systems, institutions, customs, usage & values

• Social power is measure of individual freedom &  empowerment. 
Enhancing the power of all individuals  multiplies social power.
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Barriers to the Distribution of Social Power

• Laws & precedent protecting existing structures & vested 
interests, e.g. ownership of natural, intellectual capital 

• Concentration of wealth

• Oligarchy & Plutocracy

• Corruption

Social theory that ignores or implicitly accepts the 
present structures and distribution of social power
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Conclusions

• The laws of economy are human-made and subject to choice

• Economic performance depends on and influences every other 
aspect of social life 

• No society effectively harnesses and utilizes the potential social 
power

• The distribution of social power is a critical determinate of 
social accomplishment

• Economic theory must form part of an integrated theory of 
society
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Transdisciplinary Foundations of the Market 
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Society determines economy

Primary determinants of economy & employment are social

•Social Aspirations and VALUES

•Social Institutions and social organization

•Democracy, rule of Law & Governance

•Distribution of Social Power 

•Access, quality and type of Education

•Technological Innovation and Adoption

•Social Equality

•Ecological constraints 

•Organization of the global economy and society 

•Population growth, distribution and composition

•Connectivity through transportation & communication

•Urbanization
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Shifting boundaries of economy

Globalization – the nation state is no longer a viable unit for understanding economy.

Political Economy -- economy and markets function within a political, legal, institutions 
framework and are governed by forces and processes that determine the distribution, 
consequences and beneficiaries of power.

Ecology – economy is founded on, operates with and depends on interactions with the physical 
environment which imposes its own conditions and limitations.

Non-monetarized Sector -- critical services for the promotion of human welfare and well-being 
lie outside the monetarized sector covered by conventional economic thought.

Value, Uncertainty & Security – the evolution of service economy requires reassessment of the 
concept of value to reflect the costs and uncertainty of utilization over time and their 
contribution to human security. 

Social Evolution – economy is influenced by the evolution of social aspirations, values, 
knowledge, technology and social organization.
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Premises

1. Social science should be based on a conception of society as a complex living organism 
undergoing a continuous process of evolution, rather than static, unchanging mechanistic 
concepts applicable to inorganic systems.

2. The distribution and exercise of power in society—Social Power—is a critical 
determinant of how economic systems function. 

3. The goal of economic strategy should be to fully harness and utilize all available social 
resources to meet human needs and aspirations. 

4. Universal values are the aspirational drivers and foundation principles on which 
sustainable progress is achievable.

5. In a market economy, employment is the economic equivalent of the right to vote and an 
essential condition for political and social stability and security. 
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Questions

1. To what extent do our models represent or distort economic 

reality?

2. Can we conceptualize a market system that more effectively 

promotes human welfare and well-being?

3. What are the key instruments or levers that can be utilized to 

humanize market outcomes?


